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Research on The Relationships among Recreation Experience, Satisfaction and Place Attachment in Cultural and Creative
Tourist Destinations
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Abstract: Under the background of acceleration of implementing the innovation—driven development strate -
gy, the tourist cultural and creative industries are becoming the new impetus for the development of tourism
economy.The new models, new formats and new products of cultural and creative tourist destinations are u-
nique attractiveness for tourists. Taking the Eastern Suburb Memory in Chengdu as an example, this study dis -
cusses the relationships among recreation experience, satisfaction and place attachment of tourists. It is
found that one of the key factors affecting the survival and development of cultural and creative tourist
destinations is creating a good recreation experience for tourists, which directly influences satisfaction
of tourists and their place attachment. The research further points out that it is necessary to take cultural
and creative ideas as the guide to create distinctive destinations so as to achieve the sustainable develop -
ment of cultural and creative tourist destinations. Besides, it needs to view quality control as the guaran -
tee to create boutique destinations and to take information technology as the support to create smart desti -
nations. Under these steps, the overall service quality and efficiency of cultural and creative tourist des -
tinations can be comprehensively enhanced, and tourists can get better recreation experience, higher satis -
faction and stronger place attachment.

Keywords: cultural and creative tourist destination;recreation experience;satisfaction;place attach-
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